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PRICES

HIGH

Hats And

Dearer

Dear Drinks

BRANDY 48s. A BOTTLE !

Do people really undersband to

what an  extent they are being
“flecced’” by traders of various

kinds in spite of the Profiteering
Act? writes a home paper.

At a certuin well-known estublish-
ment o bowler hat which list week
coot 185, will be on sale for 23s. 6d.
Before the war this particular class
of hat could be bought fur 5s. Gd.

“How do you account for this
grent  advance over Jast week's
price, o say nothing of the total
rise since the beginning of the wiaw?”
the shop manager whe asked who
supplied this information.

““Ihat ¢ a queation which is al-
together beyond me,”” he answered.
All T know is that this hat is now
1o cost its wearer fonr times wmore
than in pre-wiar days; and, al-
though T suppose the proprietor
knows what he s doing, I am just
wondering whether ghe lunit has not
already been reached. To put up
the price. without slrong rawson by
as mueh s: it used to eost the buyer
attogether six years ago ix o step
which may be questioned from the
seller’s standpoint, even if the com-
sumer 38 left to Jook after himpelf.”
“Have you neticed, as yet, in
v bianch of the hat bLusinegs, a
sposition on the pub of  the
customer to resent the high  prices
demanded 2—“Well, no; as a mat-
ter of fact, until quite recently, 1
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Imwve been often asked for some-
thing ‘better,” which, of course

means a higher price still. That
iz the principle by which we are
guided as  a rule—the amount of
moncy the purdhaser is ready to
spend. T Qv not know for certain

whether 28s, G, for a hat lke this
it Cfair prico or not, but it miy
asily prove to be too much for the |
people in this distries. 1 look upon'
the wptter in the light of an ex-
puritpent, which will put a big ad-
ditiomal pressure on the purse, it nov
Itho patience, of the man in search
of u hat.”

Aber hats, deinks! With port ab
Gs. per bottle to the hotel proprictor,
ho van to-day easily make 18s. for
himself by sclling i, ab 1s. Gd. per
sluse. to his client without raising
the smallesi. objection on the seore
ol profiteering, The chavge of 1s.
G, for o gluss of port is certainly
not exceptiondly high, but whether
the man who sells it ab thal pice
always prays as mach as Gs. per botble
to the wholesaler js quite  another
guestion. Tt iy possible,  eome-
%, to buy a bottle of port ot 4s,
. over the counter; but the scller
would snueh yather hand oub & braad
of 1y own’’ for twice thay sum 1L,
therefore. {he vonsumer ean acbunl-
vy by good luek on occasion, pro-
cure achotte of port for 4e, 1d., may
che nob assume that sometinmes the
sbudl sold e Iso per glass costs the
sender oo more than s, por bobtle?
That would plce the conswmer’s
share of eapital sunk in o bottle of
port sold under these conditions at
155, svhich should teave the seller
with ab lewst o living mavgin for
Fnsell, even in these  expensive
Hays,
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