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OTHER PEOPLE’S
- BUSINESS
Jan. 9.

IN their moments of candour, .
the majority of people will plead .
guilty to a greater or less cur- -
losity concerning the affairs of
others, and when it is possible
to represent such curiosity as a
virtue great is the joy. Moreover
it comes practically to a virtue
when official. publications are
found to deal with other peo-
ple’s business in a fluent and
free manner, and there is this
additional meut, that the afore-’
said publications at once - lose
the tediousness usually attending
documents issuing from govern-
mont offices and assume 9
mantle of human interest.
These reflexions are induced by
the receipt of the ‘‘Shanghar
Market Prices Report’’ for the
April-June quarter, which has
been published by the Treasury
Department’s Bureau f
Markets, the  organization
which compiles the monthly
index numbers of wholesale
prices in Shanghai. It may be
mentioned, by the way, that a
great deal of misunderstanding
appears to exist with regard to
the Bureau, the people who
seek information concerning its
work almost invariably  ap-
proaching the Revenue Office of
the Municipal Council. It has
no connexion with the Muni-
cipal Council, but is & depart-
ment of the Central Govern-
ment which inaugurated it in
1919. The report just issued
deals with many commercial as-
\pects of importance both to for-
leign ~and’ Chihese. merchants,
land while certain generaliza-
'tions have to be expected
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One of the ﬁrst points to at-
tract attention is a note respect-
ing the price of wines. For the
first two months of the quarter,
we learn, imports were small in
quantity and the market re-
mained steady. June, however,
was a month of heavier imports,
but at the same time the condi-
tion of the country became more
unsettled than previously. Out-
port customers ceased placing
orders and so the market assum-
ed a declining tendency. For
instance, we are told, one well-
known br’lndy dropped in price
from $27 to $24, while certain
'brands of champagne, gin and
\mmeral waters also came down.
We do not know that connois-
i seurs” would altogether admit
"(he right of grape ]mce to come
linto the category of wines, but
here it is, and In contrast to
taleoholic beverages seems to
,have become dearer, While on

i the subject of luxuries we must
jquote one delightful paragraphl
i which reads 'like "a wholesale
'condemnation of the Chinese
[ taste in tobacco :-—
’ Cigars: Recently native and
i German products are very abun-
1 dant and the market is exceeding-
ly dull.- Tobacco shops take a
great delight to sell German and
native ‘products, since they can
get more profit out of these two
kinds. Consumers welcome them
mainly because of their decora-
tion.
Of course the Chinese were by
no meéans the first to discover

that the glittering gold band has
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" among certain people more 'in-
fluence on their-choice of a cigar
than all the virtues of the leaf
itself, bub it is one of the things
worth while bearing in mind in

- studying the psychology of busi-
ness. To proceed, however.
We learn that the felt hats im-
ported by a particular British

- firm- have the largest -sale of
any in Shanghai, but little busi-
ness was done.in the summer.
We see also that the sale of
handkerchiefs, usually at its
greatest in the summer, under-

. went a considerable decrease.
Such items-could be multiplied
indefinitely from the report, but
enough for the moment.

Although perhaps not of the
same human interest, other
features -have probably a greater
general importance. One i is the
‘growing consumption of native-
manufactured goods which we
see exemplified in articles such
as towels, cotton shirts and
underwear, and socks and stock-
ings. Ren‘a,rdmcr the last men-
tioled the 1eport says that the
market is full of Chinese pro-
ducts of fine quality and moder-
ate  price which are almost able
to replace foreign imports. The
same with regard to Chinese
matches, the sale of which has
increased so enormously in the
past few years that nearly the
whole demand of inland cities i¢
furnished by native factories.
“In  fact,”” says the report,
“‘there is no need of foreign
matches.”> A different story,
however is told in respect of
othier and very 1mport;'mt com.
modities. China, it is pointed
out; is-rich in timber resources,
but " owing to difficulties of
transportation and poor methods
of manufacture, the market i

_full of foreign timber. Equally
1s “the- countly well . dowered

ith - 8; butiex-

the;

g countnes ‘and Chma. ‘buys
manufactured * products - from
. them. Young China. has for

quite a long tnne heen “excited

over such:a %tahe of affairs, but,
of course, the remedy is in the
hands of the Chinese people.

The notes given above will show

that the report of the Burean

may be regarded as a useful ad-
junct to the Customs publica-
tions, and it will not be out of
place to congratulate the Com-
missioner of Markets on his in-
teresting worls, which inciden-
tally he places at the disposal of
large business houses, schools
ﬂnd other institutions both in
Ching and abroad,
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