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CERTAIN IMPORTS PROHIBITED EXCEPT UND-ER LICENSE. 

PROCLAMATION BY THE PRESIDENT OF THE UNITED STATES . 

vVhereas Congress hus enacted, and the President has on the 6th day 
o! 9ctober, 1917, approved, a law which contains the following pro
vis10ns : 

When eyer dtll·ing tlle pr esent wm· the Pre side nt shall finfl that th e public 
safety · so requires and shnll make ptoclamat iou th ereof it shall be uulawful to 
import into th e United States from any country namecl in snch proclamation 
auy article or articles mcnt ionetl in such p1·oclamation except nt such t ime or 
tim es, and uncler such regu latio ns or on lPr s, and suhject to such limitations aml 
exceptions as the Pr esi<lent shall prPs crib e,·until otherwise orderecl by the Presi
dent or by Congress : Proddcd, how evcr, 'l'hat no preference shall be given to the 
ports of one State over tho se of another. 

Now, therefore, I, W'oodrow ,vil son, President of th e United State s 
of America, do hereby proclaim to all whom it may conccrn that the 
public safety reqnire ,':l that the following articles, namely: Antimony, 
antimony ore, or any chemical extracte d thereform; asbestos; beans 
of all kinds; balata; burl ap; castor seed, castor oil; cotton; chrome, 
chrome ore, or any ferro-allo y or chemical extracted therefrom; coco
nut oil; cobalt, cobalt ore, or any ferro-alloy or chemical ext racted 
therefr0Ii1; copra; industrial <liamonds; all ferro-alloys; flax; gutta 
joolatong; gutta percha; gutta siak; hemp; hides and skins; jute; 
iridium; leath .er; manganese , manganese ore, or any forro-alloy or 
chemical extracted therefrom; mica; molybdenum, molybdenum ore, 
or any ferro:alloy or chemical extracte d therefrom; naxo s emery and 
naxo s emery ore; nickel, nick el ore, matte, 01' any ferro-alloy or chem
ical extracted therefrom; sodium, potassium, or calcium nitrates; 
optical glass; palm oil; platinum; plumbago; pyrites; rice; rubber, 
ra w, reclaimed, waste or sera p ; scheelite; shellac; sisal; soya bean oil ; 
spiegeleisen; sugar s; tanning materials; tin in bars, blocks, pigs, or 
grain or granulated; tin ore and tin concentrates, or any chemical 
extracted therefrom; tita.nium, titanium ore, or any ferro-alloy or 
chemical extracted -therefroni; tobacco; tungsten, tungsten ore, or any 
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AMERICAN ·ADVERTISING IN CHINA: 
[Vi ce Consul Walter A. Adams, Shangh ai.] 

861 , 

Adver tising in China presents prob lems which are perhaps un
known to th e manufacturer or exporte r who in the United States hp.s 
liad at his C?mmand thoroughly equipped ady~rtising ag~ncies organ
ized to out lm e and presecute complete pubbc1ty campa1gns . It has 
be_en estimated that approximately 40,000,000 ' Chinese, out of a tota l 
of about 400,000,000, are able to read their own language . Of these 
lit erate Chinese, about 260,000 can read the English lan guage . 
Among this number are 1,500 who have studi ed Üî American schools, 
colleges, and univer sit ies, and returne d to China to reside. The se 
form er America n students . naturally hav e a share in the shaping of 
Chin ese commercia l act ivity. · 

Standard at Shanghai Among Highest. 

In all China there are about 440 newspape rs, and of these only 
a~out 50 ha ve good circ:ulation s. '.Che aver.age is not mor e than 3,000 
copies per issue. One Chin ese newspaper in Shnnghai ha s a daily 
c'rculation of about 30,000, and claims that it is larger that that of 
any other paper in China . In this connection it may be stated that 
q~~ standard of literacy among the Chine se of Shanghai and environs 
i~:considered high er than in any other part of th e countr y. 

'A factor which is practically nonex istent in the United States 
sh uld be given weight in ' th e conside ration of the advertising value 
of Chinese newspapers . Tha t factor is the Chinese custom of sellin g 
paper s after hav ing read them . A single copy sometimes changes 
hand s as many as ten tim es. The price becomes smaller as the paper 
grows older. Thus a Chinese paper with a stated circulatio n of 
3,090 copies will _ordinaril y reach a much lar ger number of readers 
tb'an wou1d a newspaper with a similar circulation in the United 
States. · 

An advertising agency in Shangha i which specialize s in placing 
copy in the native press states that an advertisement measuring four 
columns wide and nine inches deep, equivalent to about a quarter of a 
page in an American paper, would cost from $5 to $18 United States 
cµ. -rency for daily insertion throug hout the period of one month. 
Ui ually it costs no mor e to run the advertisement daily than to in
s~pt it once each week. To th e forego ing cost shoul d be added a fee 
o'f about $3 per month which th e ad vertising agency would charge 

' for its services, a small charge for the tran slation of the English text 
into Chinese, an d the cost . of electro or stereotype plates. 

Careful Selection of Translators. 

The tran slation of Engli sh copy into Chine se is a ta sk of the 
high est imp ortance and should not be intru sted to one who is not 
thoroughly famili ar with the native idiom s in all their shad es of 
meaning. Only too often nam es of firms and brand s are selected by 
unimaginative tr anslators to reproduce the sound of the :foreign 
name in Chinese as nearly as possible, regardle ss of it s meanin()' to 
th e Chine se. An instance of.a happy translation of a firm nam e ~vas 
that of an American banking institutio n in China. T he afficials of 
th e bank desired a name for it to be engra ved upon a plate on the 
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front of th e building. They employ ed an inte11igent Chinese to do 
th e work , and aft er consi dGrable study th e chara cters were selected 
and dul y engr aved upon the plat e. Translated lit erally, they read: 
"Th e Bank of the Flowery Flag." Americans are lrnown among the 
Chin ese as th e" flowery-flag peopl e." Had the oft en-u sed method of 
selecting a Chin ese name been follo wed, meaningle ss Chine se charac
ters would probably have been selected for their similar ity in sound 
to th e En glish name of the bank and would have conv eyed no idea 
of th e nat10na.l id entity 0f the bank to th e Chin ese mind. ·: 

T oo mn ch can not be $aid of th e importanee of post ers in reaching 
th e great nin e-tenth s of the peopl e. The printed sheet may be mean
ingle ss to the illit·~rate ma sses, but an attr active p ictur e poster illu s
trating the use of the pr oduct sought to be sold is full of signifi cance. 
One of the chi ef servi ces of such a poster is its visualiza tio n of a 
trade-m ark or " chop." China has no trade-mark law, but every 
Chine se ha s a whole some venerati on for a chop which he has asso
ciat ed with some reliabl e produ ct. On ce a chop has been firml y estab
li shed here, it is an extrem êly valu able asset. Chinese coolies, un able 
to read, often have been seen to pur chase a package of cigaret tes , go 
to a poster on a near-by wall , and carefull y compare th e design on t l;ie 
pack~g e with the design on the ad vert isement which is known to be 
genum e. 
Influence of Prominent Publications. 

There ar e betw ecn 20 and 30 foreig n newspa.rers and mag azines 
print ed in th e Engli sh nncl 'Fr ench lnngua~e s m Chi na.. Sorne of 
the se are sonnd bu siness or journ alist ic entèrpri ses and ha ve a pr o
noun ced influenc e. In addition to the Ame rican, Briti sh, an d Fr ench 
publication s, th ere hav e been Germ an pape rs: but manv of th ese have 
ceasecl publieation since the beginnin g of the war. • Th e Germans 
wer e exten sive adverti sers in Chi na, in both th e foreign and native 
pr ess, befor e th eir activiti es were rcstric ted, and th cir poli cy in th is 
respect no doubt èontributcd mat eria lly to their succcss in 'bu ild iflg 
up a hug e trade with China in a compa ratively short peri od. . . 

Sorne. of th e German firm s in China continue ~heir adver ti sing ,ip 
th e native pr ess and also a few others over wh1ch the y exer ted ap 
influ ence. Ina smu ch as German firms in China had 0been eut off 
from suppli es of German pr oducts since th e beginnin g of 1915, an.d 
as man y of th em were wi thout stocks, their udverti sing apparently 
was for futu re effect . Th is poli cy of German firm s in Chin a with 
refer ence to keeping ali ve th eir " chops" may be of possibl e interest 
to those Ameri can manufa cturers and exporter s who are not in
clin ed to incur the expense of a.clver tisi ng in China duri ng pcriocls 
of temp orary clepr ession or per hap s inflat ion to the point of recei,
ing ord ers whic h can not be fillsd . 

T he question .of the value of advertisin g in the for eign pre ss of 
China 1 in the effort . to reac h Chi nese b_uyers,. will probably arJse i_n 
the mmd s of Amencans . · In the cons1dera tion of that quest10n 1t 
will be of intere st to note th at there are ap pr oximate ly 165,000 
for eign ers in China, according to figures pu bli shed by the Chinese 
Maritim e Customs Au thorit ies, and the greate r part of thcm are 
Ru ssians an d Japa nese. Ame ri cans in Chi na now numb er about 
6,000, of wh om about 3,500 are mission aries and Y . M. C. A. "orkers, 
scatte r ed over almost the entir e conntry. 
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Chinese Iteaders of Foreign Pres;hat the for eign pre~ of C~in:i1f~ .s ad 
It m.ay safe l); be statecltl ·n 960 000 Chinese wno spe.."'k d these 

· lat1on amon g -~ ~ ' 1 f of Chrna, an 
grea ~r c~r~; among the foreig~1 popu a t : mo1w the people. The 
En~ hsh . dei; form an influentrnl elemdfl ouo-hout China also are 
Chmese Id organization vrnrk e1~ scat~re :: It will therefore be 
chur ch_ 8:11 to exert an apprecrnble mftuen ·well be consiclered ],)art 
in posl·1ttndvertising in the fore~gn presD s 1,'!la,y recent years Amer~can 
seen t1a a bl'city campa1gn. unng d from all view 
-0f a th<.)l'01gh [; lt I up· an influentia l pressl he r~th 1~h at of any other 
ent erprise as b 'cl to compare favo r ab y w1 . t ay e sa1 . 
pom ts 1 m . . ·nat ional comp et1-
i0Ü igd ~~rin~x is6 ng circumstances of k ee~a~f.!: ~ to h andle Àffieri

. ~ eChin a th e selection of local drep:S: rould recei ve the great est 
tion in . . ' and American pro uc . ao-encies :for pro
can ad ver t1sm g 11 d that in some in sta nces, ot . t erested in It h s been a ege , . d by agen s m 
car e. a ti onality have been se~ure d the goods ha ve been 
d\1chts1·nogf J:il~~ pr oducts obf o1ther nnadtiotnhsu~nr)r act ically elimin ating 
Pus . · t l e ac co-rou , · 

U wed to rema m m 1 ::, . cl by such agenc1es. 
a. o 1~et the pr oducts covere .. in China ma.y be 
fr-om th e m ar" . . and aclverti sing agenc1es . its distl'ict or 
·~·.[L ists of American _pubhcft}oo~·~ign and Dome~tic Co~1~~~~~'u.sing in Chin a 

obtained fro111 the B~:1!~~ io fi1e No. 94944. tr~~r J~me 6, 1916.] 
cooperative offic_es,0 1,n.iERCE R EPORTS for May " 
were publi shec1 in o 

" COAL SAVE'RS,, IN GREAT IŒlT~IN. 
L don Nov. 7 .] 

b t p Skinn er, on ' t 
[Cons ul Ge11cra l Ro er . . d . thi s country a 

· 1 adverti se m · t· 
t ions ar e extensive y . derably to the h ea mg rv ariou s -prepara . d to contribute cons1 

pi:esent . whi.c~ a1te~T=~~ : d in the J,)rescribed f os:!· inquir y as to the 
P.?,,Wer ~. ~~~to; ~f Fu el R esearc11, fh a:~;:~ ;roprietal'Y subst:ances 

, lfhe f \11ese preparation s, st att~s but that th ere does not ::i,ppeaf 
v:a ne o , th mark et a long ime, . r t of th e clanns o 
l:{ Ive been ·111 ~ scientifi c evidence m sup lo of the substances 
~ ;'be an y genum e He conclu des : "The n.a urff t whatsoever on 
tli ir ~a~l:frltui:;r obabl e th at they !av1 anyt~ e;c a1·e used in the 
ifl kes it 11g. y f coal or oth er fue w :1.en . 
th combust10n ? ,, 
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